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This is now.

The XR10 was a solid control panel in its day — but time marches on and

innovation waits for no one.

With the XT75, intrusion, access control and video technology combine to form
the industry’s most tightly integrated security panel. As the perfect blend of X1,
XR and XT Series, the XT75 is not your grandfather’s control panel. It’s perfectly
sized, perfectly designed and perfectly equipped for large residential and small
retail customers today and into the future.

ﬁ Visit DMP.com/then-and-now to see what a difference
E 50 years makes.

Rick Britton,

Founder & CEO

e
ROM HQ

‘ ‘ As | reflect on the journey of Digital Monitoring Products, | am filled with profound

gratitude. What began as a small, family-owned venture started by my father in
Springdfield, Missouri has grown into a well-respected name in the electronic security
industry — thanks to the dedication, hard work and passion of every employee who has

walked through our doors.

To our team members, past and present: you are the heartbeat of DMP. Your
commitment to our core purpose — to positively impact the lives and livelihoods of
our customers, employees and their families — has shaped the culture and success of
this company. Through every product you’ve helped design and build, every customer

you’ve served, and every challenge you’ve overcome, you’ve made DMP what it is today.

To Jan, Mandy, Jeff, Shannon and Brad, thank you for your unwavering support and
belief in this mission. Your sacrifices, encouragement and shared vision have made this

journey possible.

To our customers: your trust means everything. You’ve allowed us to serve you and
trusted us as a partner in providing peace of mind, by protecting the lives and property
of your clients. At DMP, we strive every day to honor that trust by listening, anticipating
your needs and responding quickly with innovative solutions that work. We insist on

the integrity of our products and our people, because we know you rely on us.

What truly sets DMP apart is our culture — we care, we have fun, and yes, we profit.
Profit allows us to reach out to the rest of the world and make a positive impact in
the lives of people we may never know. But profit has never been our only measure of

success. It’s the relationships, the impact and the shared purpose that define us.

From the bottom of my heart, thank you all for being part of this incredible journey. , ,

Founder & CEO
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Model 700 Model 1600

DMP’s First Panel and Keypad, Model 1600 Control Panel & Model 700 English
Reading Keypad

NOTE: Certain articles in this publication were crafted with the

assistance of Grok Al, developed by xAl and by OpenAl’s language

model, ChatGPT. Their capabilities aided in the streamlining of

our content development. We gratefully acknowledge their role in
enhancing our work. DEALER DIGEST | 50TH ANNIVERSARY EDITION | 2025 | 5
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FIFTY YEARS:

THE DMP STORY

BY DAVID PEEBLES, VICE PRESIDENT
OF TRAINING

Marvin Britton, Rick Britton’s father, started
Atlas Security in 1962. Atlas became the only
UL Listed Central Station in the area. Over 60
years later, Atlas still operates as a full-service
alarm company. Rick’s dream of building the
most valuable panel in the industry began

while working in the family business.

In 1975, Rick developed automation for the
direct-wire and McCulloh systems monitored by
their central station. As the development grew,
DMP was formed as an R&D department of
Atlas Security, then as a separate manufacturing
company. While Atlas enjoyed the labor savings
this automation system provided, Marvin

talked to his friends in the industry about it.
DMP then began offering products to central
stations nationwide. From the beginning,

DMP equipment has been designed to lower
expenses for alarm companies. Having grown
up in the industry, Rick knew that 50% of a
monitoring center’s expenses were labor; about

10% was the cost of equipment. He intentionally
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focused on alarm system programming,
installation and operational features that would
make alarm companies more profitable. That is
still DMP’s focus.

On Thursday, January 1, 1981, Rick met Marvin

at a local Steak n Shake. There, on the back of

a placemat, Rick outlined his idea for the next
generation of DMP products. With just himself,
his father and two college boys, Rick determined
to have this new product line fully operational in
less than 90 days. Most people believed this was
an impossible task. But Rick has demonstrated
many times that his tenacity, and a good plan,

can overcome almost any roadblock.

After nearly three months of late nights

and all-nighters, the Model 1600 Command
Processor control panel and the Security
Command alphanumeric keypad were on
display at the NBFAA convention in Las Vegas.
A new era for DMP had begun. Consistent
growth followed. Near the turn of the century,
seven control panel generations later, we
realized we needed to up our game as an
organization to prepare for the next growth

spurt Rick envisioned.

IT PAYs 'TO COMPARE.

D [e]ife]] M onitoring Producfs
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Atlas Security - 435 S. Kimbrough, Springfield, MO

On May 7, 2000, during a year of intense
leadership training, 20 DMP employees
gathered for a 3-day strategic planning session
in Branson, MO. On that first morning we were
given an assignment: craft a mission statement.
It took a few hours, several revisions, but since
then, not one word has changed in Our Mission

in 25 years.

DMP provides customer-driven
products through listening,
anticipating needs, and
responding quickly with innovative
solutions that work. We insist

on the integrity of our products
and our people. We care.

We have fun. We profit.

During that planning session, we were asked
to identify the values that had contributed to
DMP’s success. The work we did evolved into
this list of Our Values: Honesty & Integrity,
Innovation & Initiative, Responsiveness,
Kindness, Fun, Profit, Teamwork, Generosity,
Appearance. However, before we crafted a
mission statement and before we made the

list of values, Rick presented his Credo of
Leadership. The year of leadership training and
the strategic planning session were intentional
steps that would allow Rick and Jan to move
to Kansas City to work at a non-profit for a
time. All this work was to prepare us to keep
the business thriving in their absence. This
Credo of Leadership has incredible significance

to all of us.

WHEN THE ALARM SOUNDS
BE CERTAIN YOUR
SIGNAL GETS THROUGH

For fire panel communication, no one provides more flexible, more reliable solutions
than DMP. The XR500FC™ Fire Panel offers both network and cellular capability.
Configure up to eight communication paths in total. DMP technology strengthens

et

communications while significantly reducing costs compared to dial-up.

Equipped with the 463G Digital Cellular Communicator, the XR500FC is UL approved for commercial
installations. There’s no additional backup required. The Fire Slave Input option of the XR500 has also been
approved for fire under UL864, allowing it to be used as a Slave Communicator for any FACP. When the alarm

sounds, you can count on it being heard with FIRE communication solutions from DMP.

For more information call Inside Sales Department at 877-725-1114 Ext.412, and find out

how you can grow your RMR with DMP Fire! www.dmp.com twitter.com/dmp_alarms [ 4

Digital Monitoring Products

o 29
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Fully Operational Giant Keypad at NBFAA Show 1983




Rick Britton’s Credo of Leadership (May 7,
2000): DMP has held a unique position in the
security industry for 25 years. We have had
unigue products with outstanding features and
capabilities. We have offered a unique marketing
advantage to our dealers. But our most unique
strength has been our hardworking, dedicated
people. As | look at our history, | see three
principles that have given us our distinctive
position and can guide our corporate and
personal decisions in the future. These principles

set us apart in a very competitive marketplace.

1. Take care of the customer, FAST! That’s not
good grammar, but it’s what gets and keeps
customers. Our procedures and decisions
need to foster an atmosphere and attitude
of timeliness. With a spirit of cooperation
and “Get it done, now!” we can out deliver
and outmaneuver companies many times our
size. With a listening ear and an open mind,

we can accomplish our customer’s dreams.

2. Never Lie. Never lie to customers. Never
lie to vendors. Never lie to each other. Our
word must be sure; our intent must be plain.
Don’t cut corners with the truth. Hold each

other accountable.

3. Be kind. Think before we speak. Consider
what the other person is hearing and
feeling. Read the plaque in the front hall.
People will remember how you made them
feel. Sometimes we must deliver a difficult
message, but we can always be kind and
courteous. There are no extra people at DMP;
we need each and every person. There are no

extra customers, we need each and every one.
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None of this is earth shattering, but together

they create the unique culture of DMP.
Together they create a fun place to work.

Together they build a team.

EADERS' CHOICE

AWARDS.

P.S. Be sure to make a profit and generate cash, \ \
too! Thank you all for being the great people

that make DMP the company we are today.

Why do we do what we do? We build security
systems because that is what we know best...
because Rick grew up working in his father’s
alarm business. We have found great purpose
and value in protecting people’s lives and
livelihoods. It’s a noble undertaking. But there

is more to the story. At DMP, we love what

we do. We love WHY we do it even more. Our

Core Purpose: “DMP manufactures security

Alarmiision’

Fed up with false alarms? This looks like a job for AlarmVision. XV Gateways with
AlarmVision bring analytics to an IP camera system and integrate cameras with the
control panel, making them powerful intrusion detection devices. This technology detects
the motion events that matter and aligns video with your arming schedule. Don’t get
distracted by birds, planes or moving leaves. AlarmVision is here to save the day.

systems, to create jobs, that support families,
because the security of families determines
the strength of society, and a strong society

reaches out to the rest of the world.”

Our Credo, Mission, Values and Core Purpose
are the foundations upon which everything
else we do is based. We invite all employees to

join us in this pursuit. Visit DMP.com/end-false-alarms-dd to learn more

about how to drastically reduce false alarms.

AlarmVision®- Patent Pending




BY JAN BRITTON, DMP CARES
COORDINATOR

The DMP Cares logo is mounted in a hallway
at headquarters with pictures and descriptions
of a few of the non-profits we support. When

| say “we,” | mean all the employees at DMP.
There has always been a plan in place to give

a percentage of the profits from our work

to help meet the needs of those around the
world who are so often known as the “poor
and suffering.” DMP has always cared for those
beyond the walls of our building, as well as the

ones who come to work every day.

In 1999, we first offered our employees the
opportunity to bring in tangible items to share
with others. That Christmas we worked with
Toys for Tots and gathered toys for them to
distribute here in our community. We have
continued the tradition of helping others at
Christmas with both basic needs and a few
luxuries as well. We have found our employees
to be extremely generous, as we just witnessed

with the toy drive last year.

Over a decade ago, we also began adopting
two signature charities each year that our
people can support with a specific amount
each payroll. In 2023, we started an employee-
funded account to help with unforeseen
emergencies among our DMP families. We also
have incorporated opportunities to give of our
time by planning volunteer activities during
our Summits. We pack food and hygiene kits
for Convoy of Hope, paint and landscape at
local schools, clean litter off streets, plant herb

gardens at soup kitchens and serve meals at

Generosity has nothing
to do with how much you
have. You won’t become
more generous when you
have more money.

- Rick Britton

[

Employees serving at many of the organizations DMP is partnered with including Victory Mission, Convoy of Hope and Council of Churches

DEALER DIGEST | 50TH ANNIVERSARY EDITION | 2025 | 13




homeless shelters. Once a month during the
school year, many employees use part of their
lunch break to pack food for children in Title
One schools to have food for the weekend.
Because we know how to work efficiently at
the office, we get amazing things done quickly

when we serve together.

At our all company meeting in December 2019,

Rick challenged us with a Big Hairy Audacious

Goal; one the EMG had just designed at

their annual planning retreat. The goal was
to give away $100,000,000 in money and
volunteer hours by the end of 2025. At the
December 2021 meeting, Rick announced we
had accomplished it! In true Rick style, he
generously gave each employee $5,000 in

celebration of their heart to give.

Generosity was added to our values and
etched in the floor of the atrium as recently
as 2013 but from the beginning we have
seen it lived out every day. Our employees
give of their time to help their co-workers.
They donate PTO to those who need it, bring
diapers and take meals to expectant parents.
They bring gift cards to newlyweds and those
who have recently adopted children. | often
find handwritten cards on my desk and have
seen welcome back gifts on workstations

in Production. We give of ourselves before
we give out of our paycheck and that is the
reasoning behind any of our DMP Cares
projects. Giving makes us better people to

work with and live with.
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Security is serious business. Choosing
equipment you can trust is not a decision taken
lightly. For 30 years DMP has specialized in the
design, manufacturing and dealer direct distri-
bution of commercial and residential intrusion
control products.

We offer fully integrated or complementa-
ry systems, compatible with industry existing
protocols. Trusted products made in the USA—
reliable and affordable—securing your bottom
line, delivering the assurance and protection

your business needs, 24/7.

Stanley Oppenheim and Craig Dacher. DGA Security Systems, Inc., CSAA
member, SNA member. Nationally known provider of electronic security to
high value locations. Largest security system provider to New York's famed
Diamond District. One of the largest issuers of UL Central Station certifi-
cates in the United States. DMP customer since 2005.

© Copyright 2005 Digital Monitoring Products, Inc. DMP is a privately held
independent manufacturer of advanced alarm products that are designed
and made in the United States of America. DMP is the recognized leader of
alarm communication over data networks with products that are available
through professional alarm installing companies world wide.

quality. integrity. innovation.

Digital Monitoring Products

Isn't it time you called DMP?
800.641.4282 /www.dmp.com



THE LEGACY.
OF DMP HQ

Journey Through Time at
2500 N. Partnership Boqiar |

BY MARK HILLENBURG, VICE PRE
OF INDUSTRY-RELATIONS i

The building at 2500 N. Partnership,

our current headquarters, is a beautiful
glass and concrete structure that has
served us well. We moved into the building
the day after Thanksgiving in 2000. It was
much smaller then than it is now, as we
have added on every 4-5 years...and are

still growing.

The original design was by Micheal Sapp
Architects who was working closely with
Rick Quint, Walton Construction on several
“Design Build” projects in Southwest
Missouri and especially in the Partnership
Industrial Center. The original structure was
positioned on the lot at an angle to create
the appearance that the building was larger
than it was. Soon enough it would actually

be extremely large.

Today, as guests visit us, they are surprised to
hear that the building is 25 years old. It does

not look like it. It is extremely well-maintained.

The building bisects the life of DMP at its
mid-point. Twenty-five years after DMP was
founded, we moved into this building. Twenty-
five years later, we are still growing and still
enjoying the benefits of such a nice place to

come to work every day.
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This building has hosted many meetings

and has seen many things. We have hosted
Presidents and Cabinet Secretaries, Governors,
Senators, Congressmen and many other state
and local representatives. But probably most
importantly, DMP HQ has hosted hundreds of
DMP Dealers, both old and new, as the place
where we invented and continue to provide
the full Dealer Visit experience, and the place
that houses our most important assets — our
people. The DMP building has been there

for us and stands as a daily example of the
professionalism and attention to detail each of

us needs to bring to every aspect of our jobs.

From the values engraved in the black granite
in the lobby floor to the alignment of the
glass windowpanes and lines throughout the
structure, to the cleanliness and identical
finishes of the executive washroom and the
factory floor washroom, the way this building
is designed and finished provides a path for us

to follow as leaders and inhabitants of it.

We learned many life and business lessons as
we sought to expand her walls, grow to new
heights and attempt things we were unable

to do. As a refuge from an ice storm or your
pickleball triumph, playing baseball with Ozzie
Smith or taking off in a helicopter from its
parking lot, 2500 N. Partnership has seen a lot
over the years. It has built a lot of products,
provided life safety and security, protected
lives and property the world over. It has
packed a lot of food backpacks. It has inspired

creativity and new inventions. It has funded the

translation of scripture for thousands of untold
people to be able to read and understand it in
their own heart language for the first time ever.
It has fed thousands of children worldwide

and it has been the home to many of the best

times of our lives...and a few of the worst.

Countless funny stories, dozens of Summer
Summits, late nights building panels ’til

dawn and too many memories to recall, this
building truly is our Headquarters and evokes
the spirit of all those who work here, build
lives here, grow families here and call DMP
home. We pause to mark this milestone of 50
years and look toward the future for greater
heights to soar to, the greater good that future
generations will undoubtedly accomplish and
the new or expanded buildings our company

will build one day.

2500 N. Partnership is a special place,

not because of its glass or concrete, but
because of the people who enter it each day.
Deuteronomy 28:6 says, “You will be blessed
when you come in and blessed when you go
out.” May that remain true for this building, this

office, this the home of DMP.
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the art of stress-free
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Integrity
by Dr. Henry Cloud

Trust
by Dr. Henry Cloud

Getting Things Done
by David Allen

Reality-Based Leadership
by Cy Wakeman

Scaling Up
by Verne Harnish

Hiring for Attitude
by Mark Murphy

Never Split the Difference
by Chris Voss

Thinking Fast and Slow
by Daniel Kahneman

The Law of Happiness
by Dr. Henry Cloud

Card College
by Roberto Giobbi

~ fact #2° :
= integrity
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is

fou

on you ¢to

they can trust. You count on
products and services vyou
can trust — products that
keep you successful. At the
heart of trust is integrity.
Saying what you mean, mean-
ing what you say, in thought,
word and deed. Z2i/7. It's
a core value at DMP and has

been for nearly 30 years.

at, you can tru

Digital Monitoring Products

Isn’t it time you called DMP?
800.641.4282 /www.dmp.com



SPOTLIGHT ON A
LONG-TIME DEALER

SECURITY COMMUNICATION

NETWORK INC

Mike Smith, CEO of SCN

Reflecting on decades
of partnership and
proven excellence

BY JEFF BRITTON, VICE PRESIDENT OF PRODUCTION

Security Communication Network, Inc. (SCN)
provides Integrated Access, Video, Security,
Fire and Communication systems. SCN is

a full-service, fully licensed and UL listed
security and communications company.

As one of the largest independent alarm
companies in the Southern California Basin,
they offer commercial, industrial, residential
design, installation, service, telephone systems,
intercoms, access control, closed circuit TV,
and much more, as well as monitoring from
their own UL listed monitoring center. Their
Technical Design and Management Team

has been involved in new product design
with some of the leading manufacturers in

associated industries.

| recently had the opportunity to meet with
Mike Smith, CEO of SCN, to talk about how
their partnership with DMP began and what

memories stand out over the years.

Q: You were one of DMP’s earliest dealers. Tell
us about what products you started with and

what was significant about them.

Mike: | saw an ad in an industry magazine that
showed a keypad and read, “The last service
call you’ll have to make.” | read it three times
and just had to call DMP. Marvin answered
and explained what your product did. | didn’t
believe everything he said because it was

light-years ahead of what was out there.
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The product could do 32 zones and the

competition did 8.

Marvin invited
me to come to
Springfield to see

what they were

doing. It was me,

LOOPEXP . .
O Marvin and Rick

~——

ey

looking at what
they had built, and | had an idea to move

the zones from a keypad into its own zone
expander. Marvin said, “I think we could do
that,” and within two weeks, they had it as

another product.

Since then, I’'ve sold every panel along the way:
1600, 1612, 1800, 1912, XR100, XR550.

I’'ve given ideas for new things over and over,
and DMP always listens. If it makes sense, you’ll

make it for the dealers and the customers.

Q: What are some of the key reasons your

partnership with DMP has lasted so long?

Mike: Because DMP would always listen and
then come out with a product that works.
You’ve been the leader in the industry since
you first started. There was a project | was
working on with a big bank, and they needed

a software change to match the software they

were using to make it easier. | called Rick one
day, told him about it and he said, “What are
you doing tomorrow? | can fly out tomorrow if
they’ll let us sit there and look at their software
and make the change. It will probably take a
couple days.” You made the change, the bank
started testing it a few days later and became

a customer.

Q. Do you have a favorite DMP-related memory

you’d like to share?

Mike: Visiting the basement of DMP when it
was in the bank building (probably 1980) and
giving ideas to Marvin and Rick. On that trip,
| went to breakfast with Marvin and walked in
and it was the entire family. It was like | was
already part of the family even though | had

just met them.

Also, Marvin asked me to be the first
salesperson the company had so he could talk
to the dealers as a peer, get their ideas while
not trying to sell them. That way Marvin could
still talk to dealers and they would be able

to openly share whatever, and | could be the
salesperson who was trying to get their sales. |
was about to move to Springfield, but my mom
became sick so | couldn’t come. But | have
been a dealer for 40 years and still feel like

family today.
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History of Innovation at DMP

CREATING SOLUTIONS TO MEET CUSTOMER NEEDS THROUGHOUT

THE YEARS

BY BRAD TUCKER, VICE PRESIDENT OF PRODUCT MANAGEMENT AND SUPPORT

Digital Monitoring Products (DMP), based
in Springfield, Missouri, has a rich history of
innovation in the security industry, dating
back to its inception in 1975. The company’s
initial breakthrough came in 1978 with the
development of a combination multiplex,

direct-wire and McCulloh fire/burglary receiver.

-1975

The Way We Began

In 1975, while working for his father

at Atlas Security, Rick Britton began
development on a product to automate
direct-wire and McCulloh products for
their central station. As the development
grew, DMP was formed, first as a R&D
department of Atlas Security, then as a
manufacturing company. A combination
multiplex, direct-wire and McCulloh fire/
burglary receiver was introduced, with all
three systems interfacing into the same
mini-computer. Then DMP began offering
products to central stations nationwide.
Among the first were Jewelers Protection,

Rhode Island Electric Protection,
Automatic Burglar Alarm and Wells Fargo.

1978

e ==

Direct Wire
| Central
Station

Automation

National Guardsmen, Robinson Protection,

This innovative product allowed different
systems to interface with the same mini-
computer. This set the stage for DMP’s future,
offering integrated solutions to central stations
nationwide. Some early adopters of DMP
technology included Jewelers Protection,

National Guardsmen, Robinson Protection,

Rhode Island Electric Protection, Automatic

Burglar Alarm and Wells Fargo Alarm Services.

~1981

1600 Control Panel

+ Zone Bypass Operation
* 32 Zone Expansion
* Individual Areas

700 Alphanumeric Keypad

* 4 70nes

August 11, 1981

Patent No. 4,283,717 | Direct Wire

1983

1612 Control Panel
* Arming Schedules Stored in Panel
704 Zone Expander

SCS-1Dialer/Multiplex
Receiver

-1987

1812 Control Panel
« UL Listed Combination Burglary/Fire Panel

770 Executive Series Keypad

P —

S Moot

-1992

1912 Control Panel

« Full Upload/Download
« Dialer Signal Buffering

1993

* Expandable to 137 Zones

1912XR Control Panel

« Cross Zoning and Fire Verification
« Exit Error and Abort Reports
+ LX-Bus Addressable Data Bus

-1996

XR200 Control
Panel

* 242 Expandable Zones
+ SecureCom Cellular
Transceiver

* Integrated Access Control

790 Easy Entry
Keypad

* Built-in Prox
* 32 Character
Alphanumeric Display

—1998

5

Three years later, Rick introduced his ideas As DMP grew, so did its
for a new generation of products. In less than
90 days with a team of only four people, the
Model 1600 Command Processor control panel
and the Security Command alphanumeric
keypad were ready to display to the industry.
These developments were pivotal in enhancing
the functionality and user-friendliness of

security systems.

product offerings

and a number of industry first products. In
1993 the company introduced the 1912XR,

an expandable control panel with 132 zones.
Three years later, a SecureCom cellular
communicator allowed alarm companies to
use the analog cellular phone system as the
primary or backup method of communication

to a central station. In 1996, a revolutionary

keypad with built-in proximity reader

The first control panel to offer up to 32
individually programmed and supervised
loops, with plain English names, was
revolutionary. Adding to that the introduction
of control panels with opening/closing
schedules stored in their memory further
exemplified DMP’s commitment to integrating

advanced features into their products.

~-2003 ~-2005

Ether-Com 5
Internet/ < XR500 Control Panel ' 7700 Clear
Alarm Router % + 574 Zones } I Touch Keypad
* Burglary/Fire/Access Control .
B * |P Enabled Control Panel with =

Built-in UL “AA” Ethernet and Encryption
463 Digital Cellular Communicator

eliminated the need to enter a user code by
hand. These innovations were complemented
by the first Ethernet alarm communicator in
the industry and in 1997,

the first UL-listed

combination burglary/fire/access control
panels. DMP was also the first to achieve a UL

“AA” Internet listing in 2001, underscoring its

~-2008

XT Series™

* Built-in Wireless
* Network

« Cellular

* Dialer options

Entré™ Access and Security

« Transmits Full Data Directly to Monitoring Center Management Software
r:t‘;g’,f : %?:570, 496 B2 SecureCom Wireless established
Video Verification September 16, 2008
July 15, 2003 Patent No. 7,425,946 Bl
Patent No. 6,592,043 B1 Glass Keypad 7700 Series
April 28,1998 Prox Patch
Patent No.
susess 2001 -2007 -2009
Industry First UL ‘AA° 1100 Series Wireless Breakthrough Cancel/ SCS-VR
. 20 O O Internet Listing *900MHz Verify™ False Alarm Software-Only
* Two-Way Wireless Prevention Feature Central Station
R TO00SersTnlnen et || yysz00n Rl
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2010

XTL™ Wireless System with
Cellular Communications

August 10, 2010
Patent No. 7,772,971 B1
Alarm Verification

~20M1

SCS-VR Virtual
Receiver earns UL
1610 Classification

Virtual Keypad™

to Brand Fully Featured
Remote Control

MyVirtualKeypad.com

-2012

Z-Wave® Technology Integration

Dealer Admin Launched
Cloud-based portal gives dealers tools to manage
their business and their customers’ systems

-2013

7800 Graphic
Touchscreen Keypad

+ Carousel
Menu

App Allows Dealers =

* 5-Inch
Full-Color
Touchscreen

XR150/550 Series™
Panels Introduced —
32x Faster Than
Previous Generation

leadership in the industry’s eventual adoption
of internet-based technologies for

security applications.

In the early 2000s, DMP continued to push
boundaries in product innovation with the
release of 1100 Series Two-Way wireless
product line bringing both input and output
wireless capability across the DMP control
panel line. In 2003, DMP released the XR100
and XR500; a 500-zone control panel that
continued to integrate burglary, access and fire,
and was the first IP-enabled control panel with
built-in ethernet. The following year the Thinline
Keypad premiered as the thinnest keypad in the
alarm industry . .. “the coolest thing since sliced

bread.” In addition to an attractive style the

~-2014 ~-2018

Cell ComSL ke Virtual Keypad App
Universal Cellular &% 6.0 - Enhanced User
Communicators Interface Design
XTLtouch™
- 201 5 Enhanced All-In-One
Control Panel

96 Doors Access Control on XR550
Video Verification Cloud Service

-2016

~2019

1134 Wireless Access
Control Module

XTLplus™ Second
Generation Residential Panel Encrypted 1100
Tech APP™ for Series™ Wireless
Programming Panels Mass Panel
Programming and
2 01 7 Bulk Firmware update
from Dealer Admin™

All New
VirtualKeypad.com
for Browser-Based
System Control

2015

Thinline model featured the unique DMP built-

in proximity reader, four programmable zones

and a door relay for access control functions.

Not satisfied with the Thinline style upgrades, in

2005 a keypad unlike any other in the industry

was introduced; the all glass ClearTouch™

keypad, a predecessor to all graphic touch

keypads used today.

DMP’s foray into digital cellular communication

was marked by the launch of the XT Series™ in

2008 — the first control panel with a built-in

MO0 Series wireless receiver, ethernet, cellular

and dialer communications all on one board.

Continuing to push new technology into the
alarm industry, DMP launched the SCS-VR Virtual

Receiver. It was the first software-only, UL listed

N\ - N

-

- R—
Alarm Panel
Communicator for AT&T
FirstNet™ Network
OSDP, BIN Code and 1100

Series™ Wireless Support
for Access Control Modules

-2021

X1Series
. Cloud-Based Access Control Solution

1100T & 1100TF

. Allows Upgrade of Competitors’
Wireless Transmitters

2020

-2022

Video Analytics Recorder

Auto Programming and Pre-Programming
Templates in Dealer Admin

August 16, 2022

Patent No. 11,417,201
System and Method for
Entry Check-in Protection

Alarm Zones

Premier 7-Inch
Touchscreen Keypad

XF6

XF6 introduced as the
industry’s most affordable
wired and wireless fire alarm
control panel

2023 D

Innovative XV-24 with AlarmVision®
uses Analytics to Turn Cameras into

central station alarm receiver which replaced
existing PCB hardware receiver. The SCS-VR
still leads the monitoring industry today, with
only one competitor introducing a competitive

product this year almost 20 years later.

The next decade began with the release of

the XTL control panel; the smallest panel ever
produced with 1100 Series wireless and cellular
communication built-in. This was followed by
the introduction of MyVirtualKeypad.com and
Z-Wave® technology integration with XTL and
XT Series™ panels in 2011. These developments
highlighted DMP’s commitment to providing
comprehensive solutions that combined
traditional security measures with modern

digital conveniences.

2024 -2025

XT75 JamAlert™

XT75 control panel integrates Cellular jamming
intrusion, access control and
AlarmVision, bridging the gap

between XT & XR Series ‘

JamAlert, empowering
security professionals
to stay ahead of cell
jamming threats and

TMSentry™
TMSentry compact control panel
is developed specifically for teller
machine security

Mobile Wallet
Credentials

Integrated into Virtual Keypad,
bringing more convenience and
reliability to access credentials

2025

detection achievable with

mitigate potential losses

THE PATH TO

INNOVATIONS



As seen throughout the history of the
company it was time to introduce the next
generation of alarm panel. In 2012, the

XR150 and XR550 were launched. This next
generation panel was 32x faster than its
predecessor. This increased capability allowed
DMP to expand its reach further into the
access control market when the XR Series
upgraded to 96 doors of access control on one

panel in 2015.

In recent years, DMP continues to listen

to its customers and launch new products

and services to meet their needs. Customer
feedback inspired the development of a cloud-
based access control system in the X1 Series

and the XF6, a 24-volt wireless fire system.

From introducing new wireless sensors and
innovations, such as AES-encrypted wireless
and universal LTE communicators, to being
the first to have control panel communications
on the nation’s first responder network,
FirstNet, DMP continues to lead the industry

in alarm communication.

Another breakthrough was the release of
AlarmVision®. This new technology allows
existing video cameras to be turned into smart
motion detectors and added as points of

protection on DMP control panels.

Customer-driven innovation continues. In
2024, DMP introduced the TMSentry™, a
first-to-market control panel designed
specifically for ATM security. The XT75 was
also designed and launched to fit a specialized
need in the security industry, which DMP

dealers identified. This responsive and

aggressive development process showcases

DMP’s adaptability in meeting evolving needs.

Digital Monitoring Products’ history is a
testament to its unwavering commitment

to innovation and quality in the electronic
security industry. From its early days as a

small R&D department to becoming a leading
independent supplier of security solutions,
DMP has consistently set benchmarks for
technological advancement. By integrating
modern digital technologies into their offerings
while maintaining strong community ties
through local manufacturing, DMP continues to

shape the future of electronic security from its

home base in Springfield, Missouri. ©
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{can’t touch this}

INTRODUCING the ProxPatch™ from DMP.

For ultimate access control. Applies to anything.

Use just like any HID® card or fob.

©2001 Digital Monitoring Products, Inc., Patent Pending.

CITYWIDE, NATIONWIDE, WORLDWIDE Only available from

800-641-4282

The DMP Easy Entry™ keypads are simple; they are
easy to use, and easy to understand. By using exclusive
“codeless arming and disarming” technology, you can
offer a simple, easy to use interface perfect for any
residential or commercial application. By offering
benefits that outdistance your competition, you

don’t always have to have the lowest price. Today’s
busy lifestyles demand convenience and simplicity.

™

Easy Entry™ keypads are easy to sell and easy to
use. Your competition can’t touch this, and your

customers don’t have to.

www.dmpnet.com e

Actual Size




Here’s one
service call you |
won’t have to make. -~ »

DMP Model 1600 — Our
revolutionary new Secur-
ity Command Unit tells your
customer in plain_Englis
why his system isn't functioning.
And if the problem can be cor-
re istomer, you've sa
yourself a service cail —and some
money in the process.

ats ot wapt o oo ol

" r cponog
i Safvco 1 you upscrsers i ry pnong s
10y conar o Your sscrbercan eie on o

= Simpe cpartn_ono buton s on o, Pan Engan
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nor teatures rciude prowar tuczer, somase ben 1o, the DMP Model 1600.
‘amban coce, auama Gy repotng o mutie recovers.  Mailthis coupon today.

Original Alpha Keypad Magazine Ad - 1982

DMP Shipping Desk - 1982 Security Information Management System - 1984

- ——

TR100 Alarm Transponder - 1975

First Expansion Module - 1983 ly

=3

1975-1984

t NBFAA Show - 1983

Here's one service call

The DMP Model 700
SECURITY COMMAND
tells your customer in
plain English why his
system won’t arm.
There are no keys to
fumble with or blink-
ing lights to confuse.
The system “‘talks”
with your customer,
pinpointing troubles
and eliminating those
costly, unnecessary
service calls.

When service calls are

required, your service-

man can troubleshoot

the system with ease.

He doesn’t have to

find the problem—

just fix it. The plain

English display tells

him where the trouble

lies. The time and

money saved is

all yours! 532 Walnut Springfeld, Missouri 65606

800)641-4282 In Missourical (417519362

© Copyright 1983, Digital Monitoing Produts, Incorporated. Al ghts oserved.

Model 1612

First Full Color Magazine Ad - 1983

1612 Feature Specifications - 1983

DMP Employee Picnic - 1983 DW 1000 Direct Wire Interface - 1978

It started with a vision. Rick Britton’s vision was not to lead a global enterprise, but make his
father’s business more profitable. How that vision has grown.

Atlas Security was first to use the TR 100 Multiplex Alarm Panel, first to install DMP’s Direct Wire
automation system for alarm central stations. The productivity gains were so vast, in just a few
years DMP had equipped every major direct wire focused central station in the U.S. That success
had one drawback. We were out of customers...but not out of vision.

On January 1, 1981, Rick pitched a revolutionary control panel. In less than three months, DMP
unveiled the industry’s first multi-zone control panel and alphanumeric keypad for commercial
and residential security.
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1SC Show Booth - 1994

oo
Volume v January 1990 No.1

THE

DMP - Dedicated To Pr g F
Central Stations Want and Need

mers ove the

From the very beginiog.
our goal has ~

The Annunciator Dealer Newsletter - 1990

Rick Britton’s Office on Industrial Drive - 1992

Universal Instruments Component Insertion Line - 1990

=3

1985-1994

-~
-t
b

TR

Industrial Drive Location - 1987

UL Listed 1812 Control Panel and 700 Keypad - 1987

Growth requires change. Rick’s vision turned to imagining and constructing an all-new DMP
corporate headquarters and manufacturing facility. As the number of employees increased, we
became more intentional in our focus on process and product quality. A Business Basics class
was added to employee onboarding, inviting all to participate in building the DMP of tomorrow.
Annual exhibits at both ISC East and West became the norm.

Growth drove the need for advanced product testing and the deployment of in-circuit electronic
test equipment. Still more growth prompted investment in auto insertion and in-line wave
soldering equipment. All of this added to DMP’s reputation as having the most innovative
technologies, best performance and highest reliability.
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INNOVATION. PURPOSE.

Fully

d Wireless

1100 Series 900 MHz Wireless Product Line - 2004

The coolest thing sinc

only thinne

Aqualite Thinline Keypad Ad - 2004
ed Inc.

EtherCom Network Communication Module - 1998

Team Writing Mission orporate Values - 2000 New Trade Show
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1995-2004

Digital
Monitoring

’ 800 6414282

wyw dmpnet.com

|

Industry First Digitally Produced Training - 1996

DMP Expands to New State of the Art Facility - 2000

\

NOBODY DOES IT BETTER.
NOBODY DOES IT PERIOD.

SMD

Booth with Lasers - 1996 790 Easy Entry Keypad with Proximity Reader - 1996

DMP’s product line exploded with innovation, including the 790 keypad series with built-in
proximity reader, Ether-COM and Ether-COM XR Internet/Alarm Routers — all industry firsts.
Visitors to ISC shows were invited to “Step into the Future” as we unveiled a trade show booth
befitting the products DMP unveiled. In less than 10 years, DMP introduced the XR200 and XR500
burglary/fire/access control panels with built-in UL “AA” Ethernet and Encryption. DMP’s
innovative 1100 series wireless products continue to lead the industry with patented 900 MHz,
two-way, frequency-hopping operation, providing an ultra-reliable wireless option for our dealers.

Inspired by Rick’s Credo of Leadership, a team of 20 employees crafted our Mission Statement
and list of Values. We continue to be driven by the tenets of Rick’s credo: Take Care of the
Customer - FAST! Never Lie. Be Kind. Generate Cash and Make a Profit.

30 | DIGITAL MONITORING PRODUCTS | CELEBRATING FIFTY YEARS

Ready for the Route 66 Summit - 2014

XT SERIES l

Two-way Wireless Receiver,
along with Network, Cellular,
and Dialer Communications

XT Series Control Panel Brochure - 2008

7700 Clear Touch Keypad - 2005

=5

5-2014

DMP Employees Give to Feed One Project with Convoy of Hope - 2014 Inaugural Owners Forum at Wynn Las Vegas - 2012

XT Series Control Panel Secret Reveal, Code Name Wildfire - 2008

Growing People, Growing Business Summit - 2009

Virtual Keypad iPhone App - 2011

STIIT Gose

o

MORE IS NOW LESS.

877-725-m4 | mp.com

EO&W

XR150 and XRS50

XR150/550 Series Control Panel Ad - 2012

Purpose drives design. The 7800 Touchscreen Keypad introduced elegant simplicity. SCS-VR
brought the industry’s first UL-listed, software-based receiver into being. The XR550 became the
flagship panel for DMP dealers worldwide. VK App expanded to include video verification for end
users, enhancing false alarm reduction.

Purpose drives programs. DMP’s Owners Forum, considered by many to be the premium industry
event at ISC West, was designed to grow our dealers’ businesses by bringing thought leaders from

beyond the security industry to broaden perspectives and expose ourselves to new ideas.

Purpose drives partnerships. DMP partnered with Convoy of Hope for the DMP employee Christmas
charity in 2014, pledging to feed 250 kids every day for a year. This partnership remains strong.
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P with AlarmVision®
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pick it out of | \ S 1 B = s >
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Haven’t

We Always

Known

Cameras
% Would

n ‘ =% ' =
Replace XTLtotich
Motion - < ;
Detectors? " 3 = Introducing the XTLTouch — Your

Enhanced All-In-One Solution

But it just might
send them to one.

JamAlert AlarmVision™ - >
“ Real Events. Real Time. Real Re e 2 . XTLtouch All-In-One Control Panel - 2018

JamAlert Cellular Jamming Detector - 2025 XV-24 Gateway with AlarmVision Ad - 2023

The Perfect Panel
Doesn’t-Exist

X1 Access Control Solution

X1 Series Cloud-based Access Control - 2021

XT75 Control Panel Ad - 2024

Superior Fire Control
IS
DMP Employee All Stars Wiffle Ball World Series - 2018 XF6 Fire Alarm Control Panels - 2023 DMP Volunteers Filling PowerPacks Food Bags for Area School Children - 2023

In celebrating 50 remarkable years of innovation and excellence, we don't just look back with a
_!% sense of accomplishment — we look forward with purpose.
-_— QJ

The world of electronic security has changed dramatically since 1975. DMP has grown from one ’
man’s vision at a local security company, to a major influencer performing on a global stage. One 2
thing has remained constant: our commitment to listening to customers and responding quickly
| ] with innovative solutions that work. . p

In the next 50 years, we envision a company that continues to lead in emerging technologies and 3 ' S5
continues to partner with organizations that strategically offer help and hope to communities L& 3
around the world. DMP will invest in new talent and technologies, nurture partnerships and continue i ’ M
to adapt with agility and courage. The true legacy of DMP is not just in the products we've built, but 4 A ¢ ; masituy .
in the people who've built them — and the generations who will carry our vision forward. A i o .

Id I i l- | ﬂ l I A

wu“ rEI] ace.mu In“ e ec urs |
.« ey

vy Visit: DMP.com/XV-Gateways-dd and learn how to replace

motion detectors while drastically reducing false alarms.
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SUMMITS UNPLUGGED:
GATHERINGS THAT
ENRICHED OUR COMPANY

iz

BY JAN BRITTON, DMP CARES COORDINATOR

Summits began as a way to “bring the outside to
the inside.”

DMP was approaching 20 years in business as a manufacturer when Rick
made a conscious decision to take some steps to grow the business. One of
the first things he did was to hire a sales staff. His father, Marvin, had been
making sales calls to his friends in the industry but had recently retired, so
replacements were needed. Rick hired 3-4 salesmen across the country, one of

which was Pat Tobin, who recently celebrated his 30th anniversary with DMP.

To set a clear direction and give the field personnel time with the employees
at headquarters, in June 1993, we set aside a week to bring the outside to
the inside. In order to add a little fun, we came up with a name for the week
as well as a theme. We called it Summer Sale-a-Bration and declared our
direction with the theme “The Future’s so Bright, | Gotta Wear Shades!”

We decorated with bright colors and sunglasses and suns cut from paper.
We had t-shirts made for each employee and spouse. We had a picnic
where | made briskets and the employees brought sides to share. Sales and
leadership met each day to set goals and evaluate plans to meet them. It
was a valuable week and worth repeating. We soon added a winter meeting,
scheduled around the Christmas party, so our field team could once again

spend time with the co-workers who helped them get their jobs done.

Somewhere along the way the name was changed to Summit, but the goal
has remained the same. With the addition of graphics and a staff of event
planners, the Summits have been taken to a new level. No more cutting out

paper shapes. The mall in Washington, D.C. was duplicated in our atrium for
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The Future's So bl

I've Gotta

| EEIHEORDINAHY

and women travel in for the Summits now and new
rooms have been built to accommodate the group
for meetings. We have clearly made this time together

a priority.

Over the years, we tried to make the themes reflect
some of the things happening at DMP. When we were
adding on to our building on Industrial, we had a
construction theme. When we invested in a corporate
jet to bring prospects and customers in, we had an
airline theme, “Ready for Take-Off!” My favorite theme
was one Rick and | decided on over our Thanksgiving
lunch. We had stayed in Kansas City since our kids were
with their in-laws and we had lunch at a restaurant.
Over coffee and pumpkin pie, we talked about having
a garden or farming theme, which led us to think about
growing. Rick came up with “Growing People, Growing
Business.” | remember him being very specific about
wanting the growing people to be first.

' L)

The rest of the day we spent time talking and thinking gL L g

i.ljl, N

about ways to grow people, such as offering financial

[
planning, Weight Watchers, Toastmasters and even _,4"" IntrOduC lng

help with education. That next summer, the t-shirts

were packed in canning jars and distributed from a the XR40 C{}ntrﬂl Pﬂﬂﬁl .

farmstand. The picnic was a County Fair where blue

ribbons were handed out for the best pies. We had
BBQ, sundaes created
exclusively for us,

and mechanical rides,
including a Ferris wheel
in the circle drive. The
theme ended along
with the week but we
still focus on growing
people over thirty

years later.

2025 Rockin and Rollin for 50 Years

s www.dmpnet.com
800.641.4282
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DMP’s 50th Anniversary Goal:
50,000 Hours of Service

BY JAN BRITTON, DMP CARES
COORDINATOR

It doesn’t seem like that long ago we were
starting DMP, and Rick and | are amazed to
see the company reach its 50th anniversary
in 2025. To mark this milestone, we’ve set a
big goal: to log 50,000 volunteer hours by
the end of the year, serving our community in
Springfield, Missouri and the places our field
staff call home. It’s a stretch, but it feels right

to celebrate by giving back.

We learned about the idea of a Big Hairy
Audacious Goal (BHAG) from Jim Collins’ book
Built to Last. It’s a bold target that pushes

everyone to aim high. For us, 50,000 volunteer

hours is our BHAG — a way to unite our

employees, their families and our communities
in something meaningful. We’re not just a
security manufacturer; we’ve always tried to be

a good neighbor and this goal is part of that.

Everyone at DMP is pitching in, from office
staff to technicians across the country. Many
are involving their kids or neighbors or parents.
We’ve set up a simple tool to track hours

and share what everyone is doing. It’s been
humbling to see how small acts add up. Each
day, we all get the same 12 hours of awake
time, and choosing to spend some of it helping

others has brought us closer together.

What’s surprised me is how much we’re
gaining from this. Serving others isn’t just

good for the community — it’s changing

us. We’'re learning, growing and finding joy
in unexpected ways. | never imagined our
anniversary would teach us so much about

what matters.

“Serving at Safe to Sleep Women’s Shelter
makes me feel | am making a difference in
someone’s life simply by LISTENING to their
story,” said Lola Johnson, accounts payable

specialist, DMP.

We’re working with local groups in Springfield
and letting our field staff pick projects that fit
their towns. It's not about flashy gestures —
just steady effort. Whether it’s cleaning up a

park or mentoring kids, every hour counts.

“| just like to help people and organizations.
That’s why | volunteered at Convoy of Hope
all those years. When | have opportunities to
volunteer here at work, | do whatever | can,”

said Dean Stack, electronic technician, DMP.

“l have always enjoyed helping people.

When the goal of 50K volunteer hours was
announced, | thought, ‘OK, | already volunteer.’
But after | thought about it some more, |
wondered if | could do more. | have thrown
myself into this challenge. Gathering the
plastic bags and plastic bottles for Crosslines
has taken over my spare time. It is something
that is easy for me to do that only costs

me my time. And maybe some space in my
living room and kitchen,” said Laura Gwin,

purchasing agent, DMP.

As we push toward 50,000 hours, I’'m grateful
for everyone stepping up and | can’t wait to
see us hit the goal! But the real gift is seeing
our DMP family — employees, families and
communities — come together. Fifty years ago,
we started this company to make a difference.
This BHAG reminds me we’re still trying to do

that, one hour at a time.
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An Interview with DMP’s First ?

Access.

Employee: Marc Mills
Welcome to the family.

Marc Mills was hired in January 1977 as the What advice would you have now for a new
first employee for DMP. Currently he serves as DMP employee? i ,
the chief operating officer. He gave us a few Embrace the DMP Mission Statement and

moments of his time to share memories and Values. They were formalized in 2000, but

highlights from over the years. have really been in place all 50 years.

How did you get started with DMP?

| had taken some mechanical drafting classes
as a sophomore at Central High School. Rick
thought | could help him with some schematic
drawings for the new DMP Direct Wire
automation system. | came by after school for
a few weeks to complete the drawings. Then
more and more work was needed, so | just

never stopped coming in.

What has been the biggest change at DMP over

the years?

Changing from hand prep and insertion of all
DMP PCBs to the Universal automatic insertion

machines with conveyors. All the PCBs needed

to be refined to meet the insertion system

parameters and all components had to be

sourced on the correct reels to be loaded. % O T o e ’; 1 -
New programs were then created to insert the . b T . = g ‘ —4
proper components into the wide variety of e { " . | : Digital Monitaring Products

products using each PCB. | : |  quality. integrity. innovation.
Marc Mills 2024 | l

Offering the best solutions for all your applications.
; Isn't it time you chose DMP?
For an authorized DMP dealer near you, give us a call: 800.641.4282/www.dmp.com
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JUST 1% OF U.S.
BUSINESSES REACH

50 YEARS

Reaching 50 years of service is an
exceptionally rare achievement for

U.S. businesses. With approximately
33.2 million businesses operating in
2024, data from the U.S. Bureau of
Labor Statistics shows that only a small
fraction — estimated at 0.7% or about
250,000 — survive for half a century.
This low percentage highlights the
significant challenges businesses face
over decades, including economic shifts,

competition and operational hurdles.

Consider a group of 1,000 businesses
started in 1975. By 1980, roughly 500
would still be open. After 10 years, about
350 would remain. By 20 years, only

210 might survive. Fast forward to 2025,
and just 10 could still be in operation,
reflecting a survival rate of 1%. This steep
decline underscores the difficulty of
maintaining a business for 50 years. Small

businesses, which make up 99.9% of U.S.
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firms, face particularly tough odds due
to limited resources, while even large
corporations struggle to avoid closures

or mergers.

Achieving this milestone requires
navigating decades of change

with consistent adaptability, strategy
and grit.

Fewer than 1in 100 businesses manage
it, making 50 years a remarkable
benchmark of endurance and success in

the U.S. economy.

HIHIHHW T

Here's one service call
you
won't
have fo
make.

The DMP Model 700
SECURITY COMMAND
tells your customer in
plain English why his
system won’t arm.
There are no keys to
fumble with or blink-
ing lights to confuse.
The system ‘talks’’
with your customer,
pinpointing troubles
and eliminating those
costly, unnecessary
service calls.

When service calls are

required, your service-

man can troubleshoot N/EA‘,\N/“
the system with ease. o120

He doesn’t have to e Be1gl C.oxorhc: pooth

a
find the problem— Gee us 10 t -
THE, ecy
/%’

just fix it. The plain
Digital Moniloring Products

English display tells
him where the trouble
532 E. Walnut Springfield, Missouri 65806
(800) 641-4282 In Missouri call (417) 831-9362

p anel

lies. The time and
money saved 1s

all yours!

@ucopyright 1983, Digital Monitoring Products, Incorporated. All rights reserved.



The DMP Owners Forum has
become a can’t-miss event the
day before ISC West. This year,
DMP featured a stellar line up
with Robert Herjavec as the

headline speaker.
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DMP QOwners Forum
Celebrates 50 Years
with Record Attendance

DMP hosted its annual Owners Forum on Tuesday, April 1.
This event is for executive managers of DMP dealers, an
exclusive opportunity to network with the industry’s top
security leaders. It was held at Fontainebleau Las Vegas and

hosted by Las Vegas headliner Jeff Civillico.

The event began with a presentation by industry icon Ben Cornett.
Enshrined into the Security Industry Hall of Fame in 2004, Cornett
retired in 2011 as the president of Honeywell Security. He has always
been an outspoken champion for improving the level of customer

service within our industry.

Annual DMP Dealer Recognition Awards were presented by Rick
Britton, CEO, to recognize top dealers, followed by a keynote
address from Rory Vaden. He is The New York Times bestselling
author of Take the Stairs. His insights have been featured in The Wall
Street Journal, Forbes, CNN, Entrepreneur, Inc, on Fox News national

television and in several other major media outlets.

A surprise appearance by famed Las Vegas magicians Penn & Teller
dazzled the audience. The afternoon program featured a keynote
address by Robert Herjavec, a globally recognized business leader
and motivational speaker. He is the Emmy award winning executive
producer and Lead Shark on Shark Tank in the United States for
the last 16 years. He has appeared on five seasons of Dragon’s Den
in Canada and is also currently on Shark Tank Australia. He is an
accomplished author with three books and had two books on The

New York Times bestseller list at the same time.
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such a valuable and enriching experience to

“Almost 500 people attended the DMP Owners
Forum this year, breaking previous attendance
records by far. We are honored to provide : % -

ickBritton ® President, DMP

our dealers,” said Vice President of Industry

Relations Mark Hillenburg.

The Owners Forum also served as an

opportunity for DMP to thank dealers for

50 extraordinary years.

Where i: ’
alan: c:smyour we I'B
e ki securin
turer taking you
in the futuf:'i?’ g
Do their ¢
; 'producte;;frl::g; 4 vour
- connect with exist-

’ ing data networks? '“t“re

\ %" Will they connectto
ISDN lines and local area
networks, or are they limited to S“ ccess "
ordinary dial up telephone lines? Do they work
with other industry leaders to integrate the best
wireless, the best detectors, or are you limited to
that one manufacturer? Do they allow you into

all the markets you need? Security? Fire?
Access? Proprietary Networks?

Is your company prepared for the future?
Is the panel you're installing today capable
of fulfilling the demands of tomorrow?
To continue installing panels incapable of
future advances is risky business. DMP has
been living the future for 20 years, bringing

- some of the greatest technological advances to
the alarm industry.

Is your manufacturer responsive to your

needs? DMP introduced over 30 new B Avdy Azhir

products in 1995 alone, most a result of BN AP Se L avite. loc

conversations with our customers. ‘ : o 2

We will continue to look beyond o Eugene Lestardo
“what worked yesterday” to help b Holmes Protection
secure your future success!

Ask these gentlemen where

DMP is taking them and

you’ll likely hear. . .
“Anywhere we want to go!”

If the future is important to you,
call 1-800-641-4282, and ask for

your free video, “Secure Your s T e e T T
Future,” to see Whit we are doing here” i Digital Monitoring Products
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NetOne Presentation to
DMP 50th Anniversary

Scott Elkins: We would like to
acknowledge and honor DMP this
evening not as a special vendor, not as
a special sponsor, but as special friends.
We congratulate you on 50 years.

Congratulations, Rick.

“The shareholders of NetOne extend

our sincere congratulations and best
wishes to our partners at DMP on

your 50th anniversary. Your legacy of
innovation, commitment to superior
quality and unwavering integrity have
been instrumental in the success of our
owner companies and the electronic
security industry. Your genuine friendship
and your support have played a critical
role in NetOne’s growth. We look
forward to another 50 years of continued
collaboration and shared success.” This

is signed by every NetOne shareholder.

Congratulations on 50 years.

Rick Britton: We are so thankful for
the years that we’ve been able to
work together. You are our kind of
people. What you do, how you live,

the businesses that you're in, how :-_\ all your support, the

! ,_
you take care of your employees i business, the friendships,

and customers; just everything, top | the times together, we

b

to bottom. We love being with you wouldn’t be a tenth of our

and working together toward the size without people like

greater good for our towns, our _— s A L . 1- you. Thank you so much.

country and our society. - B AL = ' ' - Rick Britton
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D M P Ce I e b rates DMP commemorated 50 years

since its founding in 1975 with

u u
50 Yea rs In BuSIness an anniversary celebration at its

Springdfield, Missouri headquarters

Security manufacturer hosts guests on June 12. Approximately 500
from around the WOfId guests attended, including dealers,

vendors, non-profit partners,

dignitaries, friends and family.

The program began with a panel

discussion, which included DMP
CEO and President Rick Britton,
Vice President of Fun Jan Britton,
COO Marc Mills and Vice President
of Training David Peebles. Mills
and Peebles were the first two
employees DMP hired. They shared
anecdotes of the early days and
perspectives on DMP’s growth

and success.

&
7 y
1

-~

“One of the challenges was they had to children Jeff Britton and Mandy Tucker. They
interleave their homework with their work here. shared heartwarming stories of what it was
They were running back and forth from Drury like growing up as part of DMP. “On Saturdays,
to the office,” said Rick. David added, “If we we would look forward to going to DMP,” said
had an hour between classes, we would come Mandy. “They had a desk,” Rick added. “And
and clock in. We kept that Benton-Kimbrough they would come play office.”

road hot.”

“It’s been great because I've gotten to work
This panel was followed by an interview with in pretty much every department since high

the Britton family: Rick and Jan and their school,” Jeff said. “To learn so much from
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everybody I've worked with... | know that’s

very unique.”

Two keynote speakers were featured. Hal
Donaldson, president of Convoy of Hope,
discussed the partnership DMP and Convoy of
Hope have shared since 2011 and the charitable
impact that has come from it. Convoy of

Hope has expanded from providing food

to 115,587 children a day to 639,000. Their

business training program for women has

grown from 650 to 61,000 women a year. They
provide agricultural training to farmers. From
reaching 125 farmers in 2011, that program
now trains 39,000 farmers a year. They’ve also
significantly expanded disaster response and

community outreach.

Speaking on behalf of DMP dealers, Scott
Elkins, CEO of Zeus Fire and Security,
shared his experiences about why DMP has

been a valuable business partner over the
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years and what led him to commit to DMP as a
manufacturing provider. “DMP operates with a
level of integrity that’s rare,” Elkins said. “Not

just in our industry, but in any industry.”

Rick Britton gave closing remarks of gratitude.
After the program concluded, guests were
invited to participate in guided tours of

the headquarters.

Resolutions from the Missouri Senate and
the Missouri House of Representatives were
presented and displayed to recognize the
milestone. Missouri Governor Mike Kehoe,
U.S. Senators Eric Schmitt and Josh Hawley,
and U.S. Congressman Eric Burlison issued

certificates and letters of congratulations.

According to the U.S. Bureau of Labor and
Statistics, fewer than 1% of businesses make
it to the 50-year milestone. In 1975, while
working for his father at Atlas Security, Rick
Britton began development on a product to
automate direct-wire and McCulloh products
for their central monitoring station. As the
development of its products grew, DMP was
formed, first as a research and development

department of Atlas Security, then as an

independent manufacturing company.
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== DIGEST

50™ ANNIVERSARY EDITION

Digital Monitoring Products
2500 N. Partnership Blvd.
Springfield, MO 65803

DMP.com
800-641-4282

STEP 1 - REGISTER

To place your order online, simply go to our
DealerDirect website at http://dealer.dmpnet.com,
click on the register button, and fill out the
application form. (Only authorized DMP dealers
can gain access and you must know your
company’s account number)

STEP 2 - CONFIRMATION

If you have the authority to order product, please
check the appropriate box when registering.

A customer service representative will then contact
your company to verify information and issue you
an E-DMP account number and credit.

BUY
DMP..n

STEP 3 - ORDER

With your first order receive a
FREE T-shirt with the BUYDMP
logo appearing on both the front
and back.



